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Economic Analysis of Walmart
Section 1
Walmart currently holds the leading position in the retail sector. The retail store currently has more than 8,400 outlets operating in different parts of the world. As a leader in the retail sector, Walmart attracts over 140 million shoppers who visit its U.S. stores every week. Walmart currently has the lion’s share of the market as it is now under the control of around 30% of the market in household staples. 
Walmart is currently the largest company in the retail sector worldwide. The company continues to grow through the opening of new outlets in different regions both within and without the United States of America. Walmart is continually beating its competitors, forcing them to downsize, contract and consolidate (Hugos, 2018). With this kind of growth and expansion, Walmart has become the market leader in the retail sector and offering more jobs than any other retailer in the market.
Section 2
Q1.) Walmart’s rapid rise to retail dominance has both positive and negative impacts on the development of our society. Beginning with the positive impact, Walmart’s dominance in the retail sector has given the retail store a very strong bargaining power in the face of its suppliers. With this kind of strong bargaining power, Walmart is able to mount pressure on its suppliers and push their prices down (Hugos, 2018). Obtaining such supplies at low prices allows Walmart to sell its products at greatly discounted prices that are affordable to many people.
Another positive effect of Walmart’s rapid rise to retail dominance is that the opening of new outlets creates new employment opportunities for people within the society. By giving the unemployment jobs, Walmart’s rapid growth and expansion to retail dominance is providing many people with a source of stable income, enhancing their ability to afford a decent life and support their families (Basker, 2007).
Despite the above given positive effects, Walmart’s rapid rise to retail dominance has serious negative impact on the development of our society. One such negative impact is that the strong purchasing power that Walmart currently holds coupled with its cost-saving efficiencies allow the retail store to sell at prices that are so low that the local competitors find it difficult to do business within the retail sector. For this reason, many local competitors are getting pushed out of the business leading to massive closures, downsizing, and contraction of many other retail business (Basker, 2007). This leads to many people losing their jobs, undermining their economic power, and dragging the economic development of our society backwards.
Another negative effect of Walmart’s rapid rise to retail dominance is that Walmart is staunchly anti-union and offers low remuneration to its employees. In comparison to unionized retail stores in the retail sector, Walmart’s wage costs are lower by 20 percent (Tung et al., 2015). To make the matters worse, Walmart does not offer a comprehensive health insurance to most of its employees.  The company’s rapid growth into such a big size has continued to drive the pressure on retail wages and benefits down throughout the nation. Offering such low wages to employees only allows them to afford their basic needs and are unable to make savings or investments, thus crippling the economic development of our society.
Q2.) Judging from the current state of Walmart, a retailer can become too large and too powerful to the level of operating as a monopoly in the market. However, to achieve this kind of power in the contemporary market, such a retailer must embrace the new online marketing technology that has gained an ever-growing interest of many customers. More people are now moving from physical retail stores and opting to do their shopping online. If Walmart can embrace this kind of technology and take its full advantage, it has the opportunity to expand and grow into an even larger and more powerful retailer not only in the U.S., but across the world.
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Section 3
Q3.) The Walmart’s 2015 step to raise its minimum wage up from the federal minimum of $7.25 to $9 per hour was the company’s initiative to react to the negative perception that was growing in the economy about the Walmart’s poor remuneration to its employees. This kind of negative perception in the market has the ability to drive away customers and reduce sales, consequently leading huge losses. The main reason as to why Walmart raised its wages was simply to reduce the negative perception that was cropping and to create a positive image in the market as a good employer. Countering the negative perception and enhancing the positive image was necessary to keep Walmart’s customers loyal to the company and even attract more to the company.
Walmart’s act of raising wages beyond the federal minimum would have the impact of tainting a positive image and reputation for the company in the market. With such a positive image and reputation in the market, Walmart would retain its customers and attract more, leading increased sales revenues and thus enhanced financial performance. In addition, employees feel happy when their remuneration package is enhanced, something that serves to reduce the rate of employee turn-over and related costs. With such a wage increment, Walmart would be more attractive to potential employees in the job market, thus attract the top talent to the company.
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